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ProStar's Rock
and Rollout

International Truck and Engine Corp. rocks out at the early launch of a new
heavy-duty truck prototype — and builds enough buzz to last nine months until
the first production model rolls off the line.

—- Libby K. Ellis -
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In an age of microscopic attention spans and marketing skepticism, NASCAR draws more than
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Contrary to popular belief, Australian businesses make more than surfboards and Foster's Lager. To
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