


e OVERVIEW

We are an experienced team of digital creators specializing in interactive experiences, game development, and gamification systems for entertainment,
brands, and location-based installations. We work alongside industry-leading partners to design engaging experiences that turn audiences into active
participants rather than passive viewers.

Our talented team of artists, programmers, and designers builds interactive games, branded experiences, and immersive environments across PC, mobile,
console, and real-world installations. This includes experience with connected devices, motion-based systems, virtual and augmented reality, projection
mapping, and Al-driven interactive systems.

In addition to traditional game development, we specialize in applying game mechanics—such as challenges, rewards, competition, and progression
systems—to trade shows, events, retail environments, and branded activations. This gamification approach is used to increase engagement, dwell time,

and audience participation in physical and digital spaces.

Game Pill works with the titans of the world and has worked on over 100+ interactive titles for brands like Viacom, Disney, Discovery Networks, Google
and others.
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http://www.youtube.com/watch?v=b_kmHLOCQKY
http://www.youtube.com/watch?v=b_kmHLOCQKY

IR RELEVANT EXAMPLES

We've designed and built interactive installations for trade shows, museums, and themed entertainment environments, combining game
design, software, and physical fabrication into cohesive, high-engagement experiences.

We are currently developing a new 2-player interactive Zamboni game concept for a sports bar environment. The installation combines a
full-scale fabricated vehicle with embedded interactive controls and competitive gameplay, allowing guests to compete head-to-head in a
fast, arcade-style experience.

The goal is to turn the Zamboni into a centerpiece attraction that drives engagement, social interaction, and repeat play within the venue.
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http://www.youtube.com/watch?v=BLeQs83kmv0
http://www.youtube.com/watch?v=BLeQs83kmv0

| BaME RELEVANT EXAMPLES

We have worked on interactive experiences for entertainment brands, including DreamWorks’ DreamPlace initiatives. These projects focused
on designing engaging digital-to-physical campaigns that extended storytelling beyond the screen and into real-world participation.

A key part of this work included interactive game concepts and printable giveaways tied to customized branded experiences, where users
could play games and create printable giveaways such as greeting cards.

The goal of these systems was to increase audience engagement, encourage repeat interaction with the brand, and bridge the gap between
digital entertainment and physical collectables.



http://www.youtube.com/watch?v=tc3W6LI5rDM
http://www.youtube.com/watch?v=tc3W6LI5rDM
http://www.youtube.com/watch?v=Xt4xRIBzlnA
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| BaME RELEVANT EXAMPLES

We designed and developed an interactive augmented reality experience for MASTERGRAIN to support both trade show and showroom
environments, allowing visitors to engage with door products in a more immersive and intuitive way.

The installation used AR visualization to let users explore door designs and construction methods. The the experience was built to attract
attention on the show floor and quickly communicate product differentiation in a highly competitive environment.
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http://www.youtube.com/watch?v=zcxKu3yJK1M
http://www.youtube.com/watch?v=zcxKu3yJK1M

| BaME RELEVANT EXAMPLES

We designed Underwater Adventure, an immersive interactive game concept created for aquarium environments, blending entertainment,
education, and real-time multiplayer gameplay into a shared public experience.

The installation transforms an aquarium space into a playful underwater world where visitors explore ocean environments, discover marine

life, and complete interactive challenges inspired by real aquatic ecosystems. The experience is designed to increase dwell time and
encourage repeat visitation by making learning feel like play.
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http://www.youtube.com/watch?v=fu728v7-d6s
http://www.youtube.com/watch?v=fu728v7-d6s

MIKE SORRENTI, PRESIDENT ADDRESS
mike@gamepill.com 467 Edgeley Blvd, Unit #16 Concord Ontario

PHONE / WHATSAPP WEB

1416857 4821 www.gamepill.com

@ BOOK A MEETING

https://calendly.com/meetgamepill



https://calendly.com/meetgamepill

